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Your Bank. Your Card. Heritage Bank Credit Cards
The only card you need for everything you need to do.

Choose from a variety of great Heritage Bank credit cards:

Business Credit Card Products - Available to all applicants for both MasterCard and Visa
  Standard Card
  Business Preferred Points Card

Consumer Credit Card Products - Available to all applicants for both MasterCard and Visa
  Low Rate Card
  Consumer Preferred Points Card
  Consumer World Card - Available to all applicants for MasterCard

ASK YOUR HERITAGE BANKER FOR DETAILS.
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Mobile Check Deposit
Deposit Checks With Your Phone

With Heritage Bank's Mobile Check Deposit Service you can easily make deposits directly into your
Heritage Bank checking or savings account using the Heritage Bank Mobile App.
1.   From within the Heritage Bank Mobile App., launch Mobile Deposit.
2.   Select the account where you want to deposit your check. (Your primary checking account will be
shown as the default account.)
3.   Enter the dollar amount of your deposit.
4.   Select CONTINUE to take photos of the front and back of each check presented for deposit.
Make sure you endorse the check before taking the photos. Place your check on a flat, dark-colored
plain surface with good lighting. Position your mobile device camera directly over the check, not at an
angle with all four corners showing within the guidelines.
You may retake the photos or select USE. You will receive a confirmation check once your images
have uploaded.
DO NOT CLOSE YOUR APP during the loading process.
5.   Verify and submit your Mobile Deposit.
6.   A confirmation will appear on the screen.
7.   Write MOBILE DEPOSIT and the DATE of the deposit on your check. Securely store your
deposited checks.

Not signed up? Visit a Heritage Bank Branch near you.
Questions? Go to: www.Heritagebanknevada.com and select EDUCATION CENTER.
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Small-Business Grants for Women
Grants designed to support the dreams of female entrepreneurs

If you’re ready to start your own business or are eager to grow your existing business, small-business
grants geared toward female-run enterprises can provide the financial boost you need to take the first
or next step in your business plan.

Federal and state government

To get your grant hunt off to an
auspicious start, look first to the
federal government. According to
NerdWallet’s Teddy Nykiel,
Grants.gov provides
comprehensive listing of federally
funded grants, one or more of
which could be an ideal match for
your small business’s needs. If your
business is focused on research
and development with the goal of
commercialization, Susan Ward,
writer for The Balance, suggests
the federally sponsored Small
Business Innovation Research
program.

Although the federal government
has a lot to offer, its specific areas
of focus — science, education, technology, medical research and nonprofits — might leave your
for-profit business with few options to consider. If you can’t find a grant opportunity from the federal
government, Chief Revenue Officer of Kabbage and guest writer for Entrepreneur Victoria Treyger
recommends moving your search down to the state level.

“Most states offer grants for female-owned businesses in some capacity. Each state website has a
business section where you can find grant and funding opportunities for women- and minority-owned
businesses,” writes Treyger.

Local financial assistance

After you’ve sifted through the federal and state possibilities, turn to your city, municipality and
community for grants. According to Nykiel, the Small Business Administration “sponsors about 100
Women’s Business Centers nationwide” as well as hundreds of Small Business Development Centers.
She adds that your regional or local economic development administration or district is also a great
source for potential grants.

Private sector powers

Private groups, businesses and organizations can also be a source of funding for your organization.

According to Ward, each year The Eileen Fisher Women-Owned Business Grant Program awards a
maximum of 10 female-owned companies with grants totaling $100,000. In order to qualify, your
business must be dedicated to creating a positive impact on the environment and society and must
have been operational for at least three years.



If you can convey your story and passion for your business well, you might want to apply to the Amber
Grant Foundation. Nykiel writes that the Amber Grant Foundation provides a $500 grant to a different
female-owned business every month, and that one of the dozen winners will receive an annual award
of $2,500. In order to apply, you need only “explain your business, describe what you’d do with the
grant money and pay a $7 application fee.”

The Cartier Women’s Initiative Awards, which started in 2006, have financially supported female
entrepreneurs for 10 years with grants and mentorship. Six entrepreneurs earn the top prize of
$100,000 and “one-to-one personalized business mentoring,” while an additional 12 finalists take
home $30,000.

Growth grants totaling $4,000 a month are available through the National Association for the
Self-Employed. These monetary prizes can be applied to your business’s advertising, marketing
efforts, facility expansion and staff recruitment.

Finding the right grant to support your business will take work, but it’s an effort well worth your time.
By securing grant funding you can take your business to the next level, make invaluable networking
connections and thrive as an entrepreneur.
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What the New Tax Code Means for Your Small
Business
How the recently passed tax bill affects your small business’s
finances

A new tax bill has officially been passed, and the numerous changes it enacts will affect everyone’s
yearly filings. If you’re a small-business owner, three primary changes will new pass-through provision
will allow you to deduct up to 20 percent of your business income and the amount you can expense
for business-related equipment has doubled.

Lowered individual tax rates

The rules around standard
business deductions are among the
significant changes made by the
new tax bill. If you file your
business’s taxes as a pass-through
entity, you follow many of the same
tax rates that apply to individuals.
Individual tax rates have been
lowered in the new bill, which
offers a sigh of relief to many
small-business owners. As Hannah
Grabenstein, of PBS News Hour,
writes, “When individual rates are
slashed, small-business owners
pay less.”

The extent to which you will benefit
from this cut depends on the state
in which you live. According to Pete
Woodring, a contributor at Kiplinger and founding partner of Cypress Partners, states with high taxes
— examples being Florida, Nevada and Wyoming — will see less of a change thanks to “the
combination of reduced business income and lower individual tax rates.”  

20 percent business income deduction

A new provision introduced in this tax bill creates an across-the-board 20 percent deduction on your
business income for S corporations, partnerships and sole proprietorships. According to Keith Collins
and Ron Lieber, writing for The New York Times, limits to this deduction include “a phaseout . . . that
begins at $157,500 of individual income and $315,000 of income for couples filing jointly.”

This rule is not permanent, however; it was introduced as a pass-through provision, meaning it is only
valid until 2025. Individual tax reductions, as mentioned previously, will also expire in 2025.

It is worth noting that not everyone will qualify for this 20 percent deduction. Some individuals will only
be able to deduct a portion of that percentage, while another handful won’t be able to take advantage
of the deductions at all. Grabenstein notes that while the official list of exemptions is set to be
released later this year, three occupations are already understood to be exempt: lawyers, doctors and
tax accountants.

Section 179



Section 179

Another change implemented by this bill is Section 179 of the tax code. Prior to the new bill, business
owners could expense up to $500,000 in equipment purchases for their businesses. Under the new
tax bill, that number has doubled to a maximum $1 million during the tax year. According to
Grabenstein, “The total spending cap per year, which is expensable over multiple years, is at $2.5
million.”

As these changes took effect at the start of 2018, you will need to become familiar with the effects
they will have on your business’s situation as soon as possible. Talk to your accountant to see how
these changes to the tax law affect you.
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Things to Consider Before Taking Your Business
International
What steps should you take before going global?

You’ve put in the work, and your business has benefitted from your efforts. Your modest business has
grown into a thriving enterprise, and you’ve reached a point where you believe you can seriously
consider expanding overseas. You’d always hoped that you might one day be able to deliver your
product to customers in major international markets, but that hope is now closer to a possibility than a
pipe dream.

Before you take your business across borders, however, some considerations must be made.

Domestic expansion

Expanding to global markets might
be premature if you haven’t first
tested your business’s domestic
potential. An article presented by
UPS in The Washington Post cites
expert opinions asserting that
tapping new markets at home is
essential to building a strong case
for going international.

“The research is fairly clear that,
generally speaking, companies do
much better by expanding
nationally than trying to go into an
unknown market in the first
instance,” said Robert Eberhardt,
assistant professor of management
at Santa Clara University’s Leavey
School of Business. “Companies
should first build their products and knowledge of domestic markets.”

Robert Salomon, associate professor of management and organizations at New York University’s
Stern School of Business, adds that international expansion creates a different set of challenges to
confront, including cultural barriers and legal and regulatory obstacles. Opting first to expand
domestically doesn’t just create the potential for greater resources and brand cachet before going
overseas; it also provides a level of experience necessary for the process.

Have a plan

When it comes to global expansion, you might be inclined to act quickly, particularly if you have your
eye on a market that is poised for your product. Dennis Day, TMF Group’s head of strategic alliances,
and Michael Evans, Managing Director of Newport Board Group, write in Forbes that performing your
due diligence with a well-crafted strategy is essential.

Evans and Day recommend performing a “deep dive” that consists of a market segmentation analysis,
product gap analysis, SWOT analysis (strengths, weaknesses, opportunities and threats) and
consideration of market opportunity and sizing. Pulling together this information will illustrate the
challenges you might face in your expansion and whether you truly have the opportunity to succeed.



It has likely been some time since you originally crafted the business plan that spawned your success,
but the potential for going international requires getting back to basics. Evans and Day recommend
developing a localized strategy and new business plan to set realistic and attainable short-, medium-
and long-term goals. You should also outline your planned business model and infrastructure, as well
as create a firm budget.

Trust the experts and your team

If you were very hands-on in building your business initially, it may seem disconcerting to have to
entrust an expensive expansion project to someone else. If you intend to venture into new markets,
however, Evans and Day recommend acquiring the services of experienced senior interim executives.
They will help guide your business through the earliest days and help set you up to establish a
permanent leadership team.

In an article for Inc., Mabbly Founder Adam Fridman recommends offering your second-in-command,
or one of your most trusted leaders, the opportunity to relocate and head up your international
operations. If you are able to part with some of your trusted staff, they can be integral to the success
of your global arm by establishing your business’s culture during the recruitment and hiring of new
prospects.

Expanding your business across town is a massive investment that comes with substantial risks.
Taking your business into a new market on a different continent is all the more perilous, making it
essential to be measured and thorough in your approach. Consider any and all risks, speak with peers
who have successfully taken their business international, and make the decisions that best benefit you
and the longevity of your company.
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Improve Your Business’ Curb Appeal
Practical ways to improve the curb appeal of your business

While the quality of its services and products is vital for a small business, an often-overlooked factor in
attracting customers is the outer appearance of your building. Here are some practical ways to amp
up the aesthetic appeal of your establishment so you can increase sales and win new clients.

Signage

Make sure your sign is clearly
visible to cars driving by the
storefront. Avoid blurry or
hard-to-read fonts for the text. It’s
also important to make sure your
business’s logo on the sign
communicates something about
your services and/or products. For
example, a salon sign that features
a girl with a curled up-do and a long
gown might seem to be advertising
a prom gown rental service rather
than a hair salon.

Parking

Sufficient space for parking can
encourage or hinder new
customers’ visitation. As Lesonsky
emphasizes, it’s important to have designated parking in a well-lit, safe area. As attractive as the
building appears, no one wants to trek across a busy road or park in a dark, isolated parking lot for an
establishment that they’ve never been to before. Having a generous, well-placed parking lot is often a
primary factor in drawing people into your business.

Declutter

The cleanliness of your shop is another important quality that can boost curb appeal. As Lea
Schneider, contributor with Young Upstarts, explains, make sure any visible areas of your business
are as tidy as possible. Regularly empty trash cans, replace dead plants, maintain still-living plants
and consider using a privacy fence to camouflage the dumpster or various clutter that tends to
accumulate around your store.

Façade

A vibrant, well-maintained aura is another important aspect that can enhance the exterior of your
business. Schneider suggested giving the exterior of your building a fresh coat of paint, upgrading the
trim and hardware of the front doors and caulking windows. It’s also important to keep the windows
clean to enhance the visibility of the products and marketing materials you display. Lastly, an outdoor
or indoor welcome mat will help keep your store clean while making visitors feel at home. 

Landscaping

According to Michael J. Schiemer, founder of My Frugal Business, plants are another way you can
invest in the outer appeal of your shop. Shrubs and flower beds are any easy way to give your



business a facelift. Make sure to keep shrubs and trees neatly pruned to avoid obstructing any
windows and to keep branches away from the walkway. Even if you don’t have a green thumb, there
should be a low-maintenance plant like a potted evergreen to suit your needs, as Schneider
suggests.

Engaging displays

Another facet of curb appeal is the marketing materials and items you display at the front of your
store. Place menu boards or posters with your shop’s special deals in the front windows or on
standalone signs just outside the front door. Invest in seasonal décor such as pinwheels in the spring
and pumpkins in the fall, as Schneider recommends. If you have products in the display window,
make sure to switch them out regularly to help foster a dynamic customer experience for passersby
and customers who enter your store.

By implementing these sensible modifications, you may attract an influx of customers who will notice
your store’s curb appeal, whom you can then convert to loyal customers once they realize the quality
of your products and/or services.
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Creating a Sensible Business Dress Code
How to establish an effective dress code for the workplace

If you operate a business of any size, you have been faced with the concept of establishing a dress
code. Dress codes are a standard requirement at workplaces across many different industries, but the
degree of strictness typically varies based on the kind of business you conduct and the people you
employ. What is uniform in all cases is that a dress code puts forth an appropriate face for your
business. Your team should adhere to these standards as they would any other company policy.

Consider your industry and set
the tone

The dress code you set for your
employees should help establish,
enhance and support the image of
your business. What works best for
your business’s dress code
ultimately depends on your
industry. If your company exists
within the corporate realm, you’ll
probably lean toward traditional
business professional attire such
as dark suits, button-up shirts and
dress shoes. If you run a
service-industry establishment like
a restaurant or retail store, you will
probably prefer your employees to
wear head-to-toe uniforms or a
reasonably uniformed dress code
— like polo shirts and khaki pants.

It’s also worth considering the demeanor of your company. For example, Forbes Human Resources
Councilmember Ashley Wilczek suggests that a progressive tech company that primarily employs
younger individuals should consider a less formal approach than a typical corporate environment. It’s
possible to implement a more relaxed dress code in these situations that doesn’t appear too
unprofessional to those of an older mentality while simultaneously making your workplace more
appealing to a younger generation.

Perhaps the best method for setting a clear expectation is to lead by example. If you establish a dress
code for your business, you should always abide by it and be the most sterling example of its
implementation.

“Company dress codes should mirror company culture from the top down,” writes Chief Talent Officer
at LG Fairmont and Forbes Human Resources Council Member Brett Comeaux. “If you wear ripped
jeans to work, your employees will think it’s [acceptable] to do the same.”

Traditional vs. smart casual vs. business casual

One of the larger determining factors for your company’s dress code should be how much your
employees interact with customers. Because these interactions might involve playing on a more
traditional idea of professional dress, the conventional suit and slack approach works will ensure that
your business is well represented with any audience.



If your company is open to a less formal approach to corporate life, employees who meet with
customers could dress in what human resources expert Susan Heathfield terms in The Balance as
“smart casual business attire.” This approach, considered a level down from traditional business
dress, typically sees men wearing dress pants, a traditional business or button-down shirt, a sports
jacket, a tie and dress shoes; for women, smart casual attire can include a dress skirt or pants, a
jacket or appropriately dressy sweater, a blouse and dress shoes.

Just below that is business casual, which is likely best reserved for employees who don’t have
customer-facing jobs. This template includes khakis or Dockers-style pants and collared shirts or
polos for men and pants or skirts and blouses for women. In all cases, dressier sweaters, vests,
jackets or blazes and leather shoes are considered appropriate.

A casual dress code is just that: It’s more focused on comfort that projection, allowing employees to
wear everything from jeans and t-shirts to open-toed shoes and athletic wear. It is also possible to
strike a balance where employees can have periodic casual days so long as they dress more
professionally when necessary or desired.

How to address dress code-breakers

Whether your dress code is strict, relaxed or in between, it’s up to you to enforce it. If you let someone
get away with breaking your dress code, you can practically guarantee that other employees will
follow suit. If you begin to notice that your employees are not adhering to your standards, take the time
to calmly remind the entire team or individual offenders about the rules you have put in place.

Take the opportunity to reaffirm that a dress code benefits the reputation of your business and that you
expect your team members to be good stewards to that image. You can also use these opportunities
to reevaluate your dress code to ensure that you are being completely clear about your expectations.
 

In order to create a successful dress code, you should be clear with the policy you set forth, exemplify
those standards by following them to the letter and remain open to employee feedback. Doing so will
not just result in a more consistent image for your business, but it will also keep your employees
happy.
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Don't Miss out on Northern Nevada's Upcoming
Events
Mark your calendar.

Saturday, June 2nd
Kids Fishing Derby - Lampe Park, Gardnerville

June 14 - 23, 2018
Reno Rodeo

Saturday, June 23rd
Women on Wheels Car Show
National Automobile Museum, Reno

July 30 - August 5, 2018
Barracuda Golf Championship

August 7 - 12, 2018
Hot August Nights

August 29 - September 3, 2018
Nugget Rib Cook-Off

September 7 - 9, 2018
Great Reno Balloon Race

September 12 - 16, 2018
Reno Championship Air Races
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