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Meet Dink Getty
Owner of Genoa Trees and Landscape Materials Inc

Genoa Trees and Landscape is a wholesale company providing very large trees and other services to
area businesses. 
 
According to Dink Getty, "Our trees are the biggest you can find in the area and are conditioned for our
harsh Nevada weather. We also provide rock, bark, decorative bushes, plants, and compost which is in
great demand.
 
"Thanks to Heritage Bank, Genoa trees is alive and growing.  I met Tom Traficanti in 1995 when Tom
was working for a different bank. He didn’t know me but he gave me a loan. He then moved over to
Heritage Bank while I moved my accounts to a different bank which eventually moved out of the
market leaving me high and dry.  Fortunately it wasn’t too long before I ran into Tom and he said if I
needed help to come see him, so I did.
 
"Tom set me up with a federal USDA ag loan and literally saved my business when the other bank
wouldn’t. Tom had faith in me. He had known me 15 years ago and gave me a chance to turn my
business around, and this is a sincere thing. Now I am having the best year ever. Things are really
booming. 
 
"Heritage Bank has been fantastic. It’s truly banking the way it used to be 15 years ago - true
community banking."
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6 Marketing Tactics That Quickly Boost Sales

You've worked hard to market your business, and you’ve succeeded—so well that you’re now
swamped with work and now have no time to market your business. When you come up for air after
finally finishing that big project or filling that huge order, do you realize that you have no new business
in the pipeline? Does this sound familiar?
 
Striking a balance between running your business and marketing your business is a common problem
for small business owners. The smaller or newer your business is, the bigger a problem it’s likely to be.
After all, if you’re a one-person business, there’s no one to pick up the slack. How can you make time
for marketing when you barely have time to breathe?  
 
Here are some tips to help ensure you never drop the marketing ball again.
 
First…
1. Develop a marketing plan. Making a plan will save you time in the long run. Figure out which marketing efforts bring in the most business so that when you’re really crunched, you can put all your focus there. Plan what you’d like to do each day/week/month, as well as the “bare minimum” you’ll do when you don’t have time for the big picture.
marketing efforts bring in the most business so that when you’re really crunched, you can put all your
focus there. Plan what you’d like to do each day/week/month, as well as the “bare minimum” you’ll do
when you don’t have time for the big picture. 
 
2. Set aside time. Marketing is like having children: If you wait till the time is right, you’ll never do it.
You have to make time. Set aside 20 percent of your work hours each week to devote to marketing,
and keep it sacred. Without marketing, your business won’t survive for long.
 
Then try these quick tactics to bring in business fast…
 
Touch base with existing customers. It’s easier to make a new sale to an existing customer than to
land a new customer, so go where the low-hanging fruit is. Get in touch with existing customers to see
what they need, suggest new products or services they could buy from you based on their past
purchases, or offer some special deals. You can even set up your CRM system to do this automatically
so you can pretty much set it and forget it.
 
• Request referrals. Let your current customers lead you to new customers. Quickly contact some
existing customers (make sure they’re satisfied ones!) and see if there’s anyone they can refer you to
who might want to buy what you sell. Be sure to follow up right away.
 
• Do double duty. Build marketing into business tasks you already do. For example, when you send
an invoice include a flier or a hyperlink about a special offer or deal. Include these when you ship
product, too. When your salesperson or service person completes a transaction, have them hand
customers coupons for $X off their next purchase or servicing. You get the idea.
 
• Outsource what you can. Is there some menial marketing task you still handle because you think
can’t afford to outsource it? Consider your hourly rate and whether you could pay someone to do it for
less. If you’re struggling to design marketing brochures yourself, but you’re not an artist and your hourly
rate is $200, could you find a designer for less? Most definitely—and you’ll free up your time for more
productive things.
 
• Network-in-place. Don’t have time to go to your usual networking event this week because you’re
slammed? Instead, “network in place.” Bring business cards and be ready to promote your business
wherever you go—the gym, the grocery store, the kids’ softball game, pumping gas. You never know







wherever you go—the gym, the grocery store, the kids’ softball game, pumping gas. You never know
who you might meet that could be a lead or a client. Don’t be pushy, but do listen and be ready to help.
 
• Consider raising prices. If you feel like a hamster on a wheel and can barely keep pace with your
workload, it might be time to raise your prices. This sounds counterintuitive, but consider: If you’re
getting this much business as it is, how much more could you get if you had more time to market?
Weed out the clients who are least likely to pay you more (often, you’ll realize these clients are your
biggest headaches, too) and try raising prices on some of the others to see what works. You’ll have
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Eco-Friendly Lighting
Save energy and lower utility bills by changing the lighting in your
home

A few changes in your home lighting can greatly reduce your energy usage, resulting in a cleaner
environment and lower utility bills. Whether it's installing dimmer switches or changing the type of light
bulbs you use, even a small adjustment can yield big results.
 
Dimmer switches
In just a few minutes, you can change regular flip light switches to dimmer switches. Dimmer switches
allow you to control the amount of light (or energy) you want to use in a room. By dimming lights in
certain rooms or areas when you don't need full lighting, you can quickly recoup your cost for dimmer
switches and see significant energy savings.
 
Different light bulbs
If you're using older incandescent light bulbs,
you'll notice energy savings right away if you
switch to more energy-efficient bulbs. If you
do not want to waste your old incandescent
bulbs, continue to use them until they burn
out, and gradually replace them with CFL,
halogen or LED light bulbs. While these bulbs
cost more upfront, they last longer and
consume as much as 98 percent less energy
than their older counterparts. Energy-efficient
bulbs offer a range of hues depending on the
type used (e.g., LED bulbs burn with a bright
white light), so experiment with several types
before deciding on which mood you want to
create in your home.
 
Paint color
Painting your ceilings white or light colors can help overhead lighting disperse light more evenly. Dark
colors absorb light, so painting a ceiling or room a very dark color will require a significant amount of
energy to illuminate properly. White reflects light.
 
When an overhead lighting fixture is turned on in a room with a white ceiling, the light is reflected from
the ceiling to the entire room. When deciding what colors to paint the main rooms of your home, using
white and lighter colors on the ceiling will help you save on energy costs.
 
Solar power
Focusing on renewable sources of energy, such as solar panels, is the best option for reducing energy
usage. During daylight hours, solar panels can provide all the energy needed to light a home. While
other sources of energy may be required at night, solar power can greatly reduce the amount of energy
your home uses overall. The cost of installing solar panels varies widely, so be sure to shop around and
check local, state and federal incentive programs to learn whether this is a viable option for you.
 
Skylights
While the installation of skylights may not be practical for many, if you are in the process of remodeling







your home, skylights are an option to consider. Installing skylights in the main rooms of your home can
provide natural light during the day, so you do not need to turn on lighting in some rooms.
 
Changes in lighting within your home do not need to take place all at once. Begin with one step (such
as turning off lights when leaving a room) and then gradually change other habits. Small changes over
time can yield big results in energy savings and your utility bills.
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How to Think Global and Act Local
Tips to make the biggest impact with your small business

The mantra “Think global, act local” has been significantly increasing in popularity among businesses
across the country and throughout the world. As a small-business owner, you may find yourself
wondering how you can think global with your small business. By starting locally in your own
community, you can make a big impact. Here are some tips to help you get started.
 
“With all that a connected economy, [global] competition and the Internet have done to break down
borders, maybe you should,” said Todd Richman of Direct Marketing News . Richman goes on to note
that, for small businesses entering the market, it’s important to tailor your strategies, modify your
products, adjust your pricing, adapt sales approaches and reconsider marketing programs in order to
make your business viable competition to those already in the market.
 
There are questions you should ask yourself when introducing your business to a new market to help
tailor your marketing approach, such as:  

What are the needs of this market, and how do they differ from your existing markets?
How do your products and/or services fit in this market, and are any modifications necessary?
Who is your biggest competition? Which segments are the best targets?
Who could be a potential partner, and how can you reach out to them? 

By tapping into the following local resources, you can begin to answer these questions and make a
larger impact with your business: 

Look for a local marketing firm
that can offer resources and
services to help you get familiar
with the local market and also
help you get established.
Actively research the local
market and gather feedback
from successful business
owners in your area. As you ask
for feedback on your ideas and
prepare yourself for the negative
reactions, it’s better to learn now
what you need to change before
you waste your hard-earned
money on a lackluster marketing
strategy.
Pay attention to the common
forms of communication in your
local area. Use language that
will most effectively reach
potential customers on their levels. This also applies if you are taking your business online. 

“Business is still about connecting, and it’s hard to connect if you’re not there,” Richman noted. “Local
presence, local resources and local knowledge go a long way. Be prepared to build this yourself, or
partner with someone that already has what you will need to jump-start your launch and accelerate
your business development.”







your business development.”
 
Erica Nicole of YFS Magazine (www.yfsentrepreneur.com) makes the observation that, in today’s
economy, many small businesses are opting to forgo traveling and instead operate their global
companies from their local region. This has been recently termed “glocalization.” Devising a large-scale
mind-set for your company while still making it beneficial to the local community can be an
overwhelming undertaking, so here are some steps to help you get started: 

Review your company’s sales history and identify the top markets where your customers reside.
Work to understand those markets in order to serve them better.
If you run an online business, avoid spending money on expensive research. Instead, download
your sales data to an Excel document and create a table based on your customers’ ZIP codes.
List the top 10 ZIP codes and compare the corresponding sales data.
By using a ZIP code lookup tool, you can uncover valuable market and demographic information,
such as your customers’ household employment, income and leisure activities.
Using this newfound insight into your customers, you can fine-tune your marketing strategy to
reach them on their level. 

Whether your small business is taking off or just starting up, it’s important to grow local roots that
connect you to the community. This will not only make your business more appealing to your
customers, but it will also open doors to connections with other businesses in the same market.
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Online Sales Tax – The Basics
What you need to know when conducting business online

When it comes to running your small business, trying to learn all the details about sales tax might make
your head spin. Especially when you conduct business online, you probably question what sales tax
rules apply to you and your customers. To help make running your business less confusing, here are
some of the basics when it comes to sales tax and specific details regarding online sales tax.
 
According to the U.S. Small Business Administration (www.sba.gov), questions about sales tax are
some of the most common tax questions asked by small-business owners, including questions about
when sales tax applies and what happens when a customer makes a purchase online.
 
According to SBA.gov, “Sales tax is a retail point-of-purchase tax imposed by state and local
governments that is paid by the purchaser for goods and services.” Small-business owners are
required by law to assess sales tax, collect it and then send it to the necessary authorities within a
specific time period. The only types of transactions that are exempt from sales tax include: 

Resold items. Wholesale purchases typically don’t require sales tax because it’s assumed that
the end consumer will wind up paying sales tax on the items when they’re purchased.
Raw materials. Raw materials used for other goods are typically considered exempt from sales
tax.
Sales to nonprofits. Any sales made to non-profit organizations are exempt from sales tax. 

SBA.gov further explains the rules of
online sales tax by specifying what
types of businesses need to collect it. If
your small business has a physical
brick-and-mortar presence—including a
store, warehouse or office—in a state,
it is the law to collect any state and
local sales taxes that apply from your
customers. On the other hand, if your
business doesn’t have a physical
presence, you aren’t required to collect
sales tax online.
 
If you have come to the decision that
your business needs to add a sales tax
charge for transactions in specific
states, it will be necessary to determine
which sales tax rate to charge. There
are thousands of sales tax jurisdictions
in the country, so deciding on the
correct rate might be overwhelming. Investing in online shopping cart services to manage sales
transactions can be extremely beneficial because many of these automatically calculate the sales tax
rates for you.
 
Jonathan Blum of Entrepreneur.com gave a basic overview of some of the most popular online
shopping cart services that are available for business owners. These include: 







PayPal – best for web-savvy entrepreneurs who are comfortable with the web.
Checkout by Amazon – ideal for beginners entering web commerce.
Google Checkout – good for businesses that already have Google tools in place, such as
Google Analytics and Google Apps. 

“No matter what tool you use, e-commerce isn’t a set-it-and-forget-it affair. It’s a must to test how your
customers use your check-out process, study when and why you may lose business, and then design
new check-out procedures to stem any bleeding,” said Blum. Especially when it comes to following the
laws of collecting sales tax, it’s important to closely monitor any e-commerce option you use to conduct
business.
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Manage Money Like a CEO
Executive-level thinking will help make the most of your personal
portfolio

Businesses need attention in order to run properly—not micromanaging and not totally hands-off
ownership but regular attention, planning and adjustment. Too much control and you are no longer
running the business—the business is running you. Too little control and your business might not be
there the next time you take a peek.
 
Your investment portfolio is the same. Spend all of your time trying to figure out where to move your
money and watching every up- and downtick of your investments with nail-biting apprehension and
you’ll find yourself a slave to the stock market. Stop paying attention altogether and your investments
could simply disappear.
 
The right kind of management for a
business and for a portfolio comes in
the top-level thinking and planning that
you find at the executive levels of
successful corporations. Long-term
planning, forward-thinking predictions
based on careful analysis, and ongoing
risk assessment and adjustment are
the keys to making the most of your
money.
 
“I’ve never met a successful
entrepreneur whose growth strategy
was rooted in staring into the rear-view
mirror,” said Bill Harris, former CEO of
PayPal and Intuit and current CEO of
Personal Capital. “What worked (or
didn’t work) last year is kind of
irrelevant. Your bandwidth is spent on positioning your firm to take advantage of where you expect the
market demand to be going forward, not where it was last year or quarter.”
 
The same perspective is necessary for your portfolio. Bonds might have been a good choice during the
recent financial upset, given the huge losses in the stock market. But as Harris explained, that doesn’t
make bonds the best bet in the coming years.
 
“The road ahead for bonds is looking anything but investor-friendly. Unless you were investing back in
the 1970s and early 1980s you have never seen the dark side of bonds: rising interest rates,” Harris
said. “Eventually today’s repressed bond rates—a function of aggressive post-crisis monetary
policy—will rise. When that happens the value of bonds will fall.”
 
Harris’ basic lesson is that staring in the rearview mirror is a bad way to see what’s coming down the
road. A forward focus will help steer your portfolio toward growth and stability, just as planning for the
next quarter or year is vital to business success.
 
Risk management and innovation are also keys to business success that can help unlock top-tier







portfolio performance. Covering your bases through diversification and regular
reassessment—including cutting losses in return for higher gains—is an essential part of portfolio
management.
 
“Companies that continually innovate don’t put all their eggs in one basket,” said Ron Ashkenaz,
managing partner at Schaffer Consulting. “Instead they create portfolios of innovation projects of
different types, technologies and markets, with large numbers of early stage projects and smaller
numbers over time. The companies then actively manage these portfolios by allocating resources
differentially—periodically killing some projects while doubling down on others.”
 
If a product or business line isn’t working out, a company with long-term success in mind will quash it
as soon as the lack of return becomes apparent. Doing the same with your investments (while
remembering that yesterday’s news doesn’t spell any certainties for tomorrow) will help keep your
portfolio on track.
 
Pay attention to your portfolio and treat it like a business. Stay informed, stay forward-thinking and stay
secure. Build in a planned and protected manner and continue to innovate while steadily growing.
Manage your money, or your money (or lack thereof) will end up managing you.
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Heritage Bank Events

Events:
Heritage Bank Shred Days - Main Branch
Thursday, August 15,  2013 - 11:00 am - 2:00 pm

Heritage Bank Shred Days - Spanish Springs
Friday, November 1, 2013 - 11:00 am - 2:00 pm

Governor's Conference on Small Business 2013 - Wednesday
August 28th
Grand Sierra Resort - register at www.business.nv.gov

Great Reno Balloon Race - September 6th - 8th
The 2013 Great Reno Balloon Race is the largest free hot air ballooning event in the Nation. During
three days in early September, you can look up into the Reno skies and see a rainbow of hot air
balloons soaring about. From its humble beginnings in 1982 with just 20 balloons, The Great Reno
Balloon Race has taken flight with more than 100 balloons each year. Taking place just a few miles
north of downtown Reno, the event enchants both young and old with its vibrant colors and inspiring
music. www.renoballoon.com

Reno Air Races and Air Show - September 11th - 15th
The National Championship Air Races is the last pylon racing event in the world. With seven classes of
aircraft racing around the unique course, anywhere from 50 to 500 feet above the ground flying
wing-tip to wing-tip at speeds exceeding 500 miles per hour, it is truly an event not to be
missed. www.airrace.org . From downtown Reno, take Interstate 395 North about 11 miles. Exit on
Stead Blvd and follow the signs to the Airport

Heritage Bank of Nevada • 775.348.1000 • http://www.heritagebanknevada.com 

 







 

Using Mobile Coupons for Your Small Business
Tips for making mobile coupons profitable for your business

A common misconception among small-business owners is that cutting-edge technology is better left to
big businesses. These entrepreneurs are leaving large sources of revenue untapped because they
believe that keeping pace with technology, particularly mobile advertising, is either too difficult, too
risky or just unnecessary for small businesses. Mobile coupons are an easy way for small businesses
to enter the arena of mobile marketing, and it can be very profitable if small-business owners know
what pitfalls to watch for.
 
If you are wondering whether mobile marketing is profitable enough to warrant the effort of revamping
your marketing strategy, recent statistics offer a resounding yes. According to Paul Shread from Time,
“[O]ne study claims that more than 80% of small businesses that invest in mobile marketing see
increased business as a result.”
 
If your small business is still on the
sidelines of the mobile coupon game, it
is not alone. Forbes contributor Adam
Hartung proposes that two of the
biggest mistakes that small-business
owners make are failing to leverage
trends and failing to capitalize on
mobile use.
 
“Everyone knows that digital is the only
growing ad market,” said Hartung, “Yet
AdWeek reported a new Boston
Consulting Group study reveals that a
mere 3% of small business ad dollars
are in digital.”
 
Mobile ads have the tremendous
advantage of getting your message
directly to consumers. They also make
your customers feel like they are
receiving specialized attention, which is important for attracting members of the millennial generation.
 
“Mobile is arguably the closest you can get to the consumer. There is no other device that is as personal
personal (everybody has their own phone), as pervasive (is with you all of the time), and provides the
opportunity for proximity,” said Kimberly Whitler, a Forbes contributor. “The power (in the future) to
determine that a target consumer is driving in the proximity of your restaurant and then feed them an
immediate message or coupon is unprecedented.” 
 
With geo-targeting, you can send out coupons exactly when people are most likely to use them: when
they’re near your business. The key to making this technology work for, rather than against, you is to
avoid appearing intrusive by offering geo-targeted messages only to people who opt in.
 
“Proximity doesn’t mean permission,” stated Jake Sorofman, Forbes guest contributor and
research director at Gartner. “Unless consumers have explicitly opted in, your location-based contact







is more likely to feel creepy than relevant.”
 
Many small-business owners overlook the value of online ads because they imagine annoying pop-up
or banner ads. It is a different experience entirely when people opt in to receive mobile coupons,
however, because they have expressed a clear interest in hearing from your business and will
therefore view messages in a positive light.
 
Sticking to the opt-in formula for your coupons will help you maintain the good image of your
businesses.
 
“Spam may be the unwanted houseguest in your e-mail inbox, but it’s nothing short of forcible entry on
your mobile device. Put the customer, not the offer, at the center of the universe,” said Sorofman.
 
In order to gain the most profit from your mobile coupons, it is necessary to target the right people, not
just people in the right location. Just because they are in your area and have expressed an interest in
receiving coupons doesn’t mean they are the best candidates for your efforts.
 
Avoid sending coupons to customers who have been loyal, regardless of price, because you lose the
price difference between what they were already willing to pay and the lower coupon price. On the
other hand, potential customers who care about price only may not turn into repeat business once the
deal is over.
 
“Optimizing to location alone can turn you into the carnival barker that, through misplaced force of will,
drives traffic—or profits—in the wrong direction,” said Sorofman.
 
It is also important to know your device; advertising on tablets and phones requires different strategies.
 
“Phones are lean-forward, task-driven experiences. Here, you’re looking for an address or reviewing a
menu before you place an order. Tablets are lean-back, browse-oriented experiences,” said Sorofman. 
 
Because of this difference, sending coupons to smartphones might result in more new customers for
your small business. People searching for a restaurant in their immediate area are more likely to be out
of the house and ready to eat, making them more responsive to a coupon than the person on a tablet
who may be camped out at a coffee shop and doing research for another day.
 
One of the best features of mobile marketing with coupons is the ability to track their use and get an
idea of the return on investment. It is possible to determine how many people click on the mobile
coupon and redeem it at your business, and you can use that data to determine how much you make in
new business each month.

 
With these tips, your business will soon be on the path toward successfully employing mobile coupons.

Heritage Bank of Nevada • 775.348.1000 • http://www.heritagebanknevada.com 

 



 

Creative Ways to Stay Hydrated
Oh-so-easy ways to drink enough water this summer

The importance of staying hydrated is well-documented: About 60 percent of the human body is
composed of water, and every major system depends on water to function properly. Water helps
control your body temperature, helps blood circulate and aids in digestion.
 
We all know that it's important to drink plenty of water, but sometimes it's hard to work enough into your
daily routine. Here are some ideas to help you stay hydrated.
 
Count liquids other than water
As a general rule of thumb, health
experts recommend that you follow
the eight-by-eight rule: Drink at least
8 ounces of fluid eight times a day.
Good old-fashioned water is your
best bet, but according to the Mayo
Clinic, you can count other liquids —
milk, juice, tea, coffee and even soda
— toward your daily totals. What
doesn't count is alcohol. If you do
drink alcohol, drink a glass of water
for each alcoholic beverage you
consume to replenish fluids.
 
Infuse your water with pizzazz
If the taste of plain water turns you
off, consider drinking infused water.
You can have a lot of fun
experimenting with different flavor
combinations. The Huffington Post rounded up some great ideas in July 2012 — everything from
"creamsicle" water (orange slices and vanilla bean) to cucumber-lemongrass. Check out other options
at www.huffingtonpost.com/2012/07/11/water-flavors_n_1665025.html.
 
Choose water-rich snacks
Especially when it's hot outside, it's a good idea to eat fruits that contain lots of water. According to
WebMD.com, the top contender is watermelon, as it's 90 percent water. Other hydrating fruit choices
include melons (such as cantaloupe and honeydew), oranges and grapefruit.
 
Veggies generally don't contain as much water as fruit, but there are still some hydrating options, such
as celery and cucumbers. Soup and smoothies also help you stay hydrated.
 
Track your water intake in a fun way
When it comes to tracking your water intake, there is — of course — an app for that. Multiple apps, in
fact. For instance, Waterlogged is a free app for Android and Apple devices that allows users to track
their liquid intake using photographs of their glasses. The premium version offers reminders and graphs
of water intake.
 
For the less technologically minded, try this idea: Choose a small, healthy treat, such as grapes. Count







out eight grapes at the beginning of the day. Each time you drink 8 ounces of liquid, eat a grape. When
you finish the grapes, you'll know that you've reached your intake goals for the day.
 
Wear a hydration pack during exercise
No matter what time of year it is, you need to take extra steps to stay hydrated while exercising.
WebMD.com recommends drinking at least 16 ounces of water one hour prior to exercise, at least 4 to
8 ounces every 15 minutes while exercising, and an additional 16 ounces within an hour after
completing exercise.
 
To help you attain these levels, consider wearing a hydration pack while hiking or cycling. This is the
ultimate in "hands-free" hydration. A pack eliminates the cumbersome juggling of water bottles.
Outdoor retailer REI offers a comprehensive guide to choosing the right hydration pack for your needs
at www.rei.com/learn/expert-advice/hydration-system.html.
 
To determine if you are staying hydrated, monitor your thirst level and the color of your urine. If you are
rarely thirsty, and your urine is colorless or light yellow, then you are doing a good job of taking in
enough liquid.
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