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Central Bank Donates New Books to Urban
Classrooms 
First Book, ABA and Central Bank team up

 

Teach Children to Save (TCTS) program was extra special this year for Central Bank of KC
– not only because of visits from Congressman Cleaver and Mayor James, but also
because we were able to donate new books to all six classrooms in which we presented the
TCTS lessons. The new books were part of a pilot program sponsored by the American
Banker’s Association (ABA) and First Book in which Central Bank donated over 200 new
books to the classrooms.  

Because of this partnership, each classroom was able to order up to 45 new
books: one per child to take home, as well as up to 25 books to remain in their classrooms
for all children to read and enjoy. Teachers in each classroom were able to order the books
through the First Book Marketplace online, and choose books that would be the appropriate
levels for all their students.

“Central Bank was so excited to be chosen for this pilot program. The excitement and
gratitude was evident on all the children’s faces when they received their own new book.

Some of them started reading it right away,” said Sarah Cousineau, Marketing and Community
Outreach Director and organizer for this effort. 

First Book is committed to putting new books in the hands of the children who need them most.
Forty-five percent of children in the United States – more than 32 million – live in low-income
households. Most of these children have no age-appropriate books at home, and the classrooms and
programs they attend are woefully under-resourced. Approximately two-thirds of these
schools and programs cannot afford to buy books at retail prices. That’s where First Book































comes in -  a recognized leader in social enterprise for over 21 years, First Book has
pioneered groundbreaking channels to provide new books and ed ucational resources at
deeply reduced prices — and for free — to schools and programs serving children in need.
We provide teachers and program administrators with greater purchasing power and access
to high-quality books that otherwise would not be available to them. Through First Book,
educators can create enriched learning experiences for their students, and the children can
enjoy an ongoing supply of wonderful new books. Also First Books has important partnerships with
other companies and associations like the ABA to further their outreach effort.  (information from the
First Book website)

The first presentation of Teach Children to Save was at Scuola Vita Nuova in Bonnie
Stalder’s 5th grade class. Sarah Cousineau, Marketing and Community Outreach Director at
Central Bank presented a decision tree activity which challenged the children to make a
choice about spending and saving – choices that adults make multiple times every day. After
the lesson, the teacher distributed one book to each child. The teacher had an additional 18
books for her classroom library. 

 

Later that month, Central Bank presented to the five Wendell-Phillips classrooms. After each
presentation, the children picked up their brand new books. Central Bank was thrilled to be
involved and wants to continue this worthwhile program to further literacy among our urban
youth. Did you know that... "A student who can't read on grade level by 3rd grade is
four times less likely to graduate by age 19 than a child who does read proficiently by
that time. Add poverty to the mix, and a student is 13 times less likely to graduate on
time than his or her proficient, wealthier peer.”  - American Educational Research
Association

Shocking statistic! Want to be part of the solution and help our youth excel in reading? There
are two great organizations that need volunteers and only take about 30-60 minutes per week.
Check out Lead to Read and Turn the Page here.

Want to know more about First Book? Check out this recent story from Good Morning America: 
http://www.firstbook.org/beinspired
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Minimizing Taxes in Retirement
Can you have a nearly tax-free retirement?

Whether you are nearing retirement age, or are just beginning to save, you likely have taxes on your
mind. Almost everyone is familiar with the fear of not having saved enough to retire on time or
comfortably. It is even scarier to think that the precious money you do save will be depleted by taxes.
This leads many people to question how they can reduce taxes in retirement.

 

“As enticing as a completely tax-free income stream may sound, however, it's difficult to create,”
states Paul O’Donnell from CNBC. “The most common retirement savings vehicles, tax-deferred IRAs
and 401(k)s, are unwieldy investments when it comes to taxation. And while most retirees have less
income to tax, they also have fewer deductions, reducing the opportunities to shelter their reduced
revenue.”

 

Some financial experts
recommend that people in
their 50s and 60s do serial
Roth conversions before
they hit the age (70 1/2)
when they must withdraw
from non-Roth accounts.
Taxes will be paid on the
money at the time of the
conversion, whereas it
would have been paid
during retirement if the
money was still in a pre-tax
IRA. If you spread these
conversions out over several
years, you won’t be hit as
hard by the tax bill.

 

Having your savings in a
Roth account means that
you won’t be required to
take minimum distributions.
When you do use money
from your Roth IRA, it isn’t
taxable. Keeping taxable income down also helps save on Social Security taxes. 

 

“Generally, you want to make sure the income you realize from the conversion doesn’t bump you into
a higher tax bracket,” states Ashlea Ebeling, Forbes staff member. “Conversions from a SIMPLE IRA
work pretty much the same as conversions from a traditional IRA to a Roth IRA. One catch: you































cannot convert any amount distributed from the SIMPLE IRA during the two-year period beginning on
the date you first participated in any SIMPLE IRA plan maintained by your employer.”

 

If you use this method, you can significantly reduce the amount of taxes you will have to pay during
retirement.

 

“Some financial advisors question whether avoiding taxes should be a priority at all in retirement
planning,” states O’Donnell.

 

In reality, the most beneficial plan is to maximize the amount that you have in retirement. This might
mean making investments that will be taxed, if those investments have the potential to give you a
higher yield after taxes are taken out than a tax-free investment. 

 

“But there's good reason to pursue as much tax-free income as possible,” states O’Donnell. “At a time
of life when returns are low and health-care expenses are high, it makes sense to preserve every
retirement dollar you can.”

 

So, the bottom line is that you shouldn’t choose investments just because they are tax-free. Talk with
your financial advisor to determine the after-tax yield of all your potential investments. With that
information, you can determine how to round out your investment portfolio with tax-free investments to
give yourself the most comfortable retirement possible.
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Know the Warning Signs of Financial Trouble
Recognizing if your business is heading into financial trouble

It’s unlikely that small business owners ever feel like their finances are perfect at any given moment.
After all, who wouldn’t be happier if profits were higher and expenses were lower? Worrying about
every missed opportunity to make a dollar isn’t good for your stress, and it isn’t necessary for success
either. There are, however, certain financial problems that you should devote more attention to than
others because they could spell big trouble for the future.

 

One factor that spells potential trouble down the line for a small business is the lack of a diverse client
base. If you just have a couple of loyal clients, you may be telling yourself not to worry because you
can trust that they will stick around. The fact of the matter is, however, you can’t predict what clients
will do in the future, and it is, therefore, important to maintain solid plans for acquiring new clients that
you update on a continuous basis.

 

If you’re so focused on meeting your business’s current needs that you don’t spend time or money
planning for future growth and changes, it is another red flag. Examine how much of your budget is
going to meet current needs and how much of it is dedicated to future concerns to determine what
steps you should consider taking to reorient your budget.

 

“Markets change frequently,
thanks to the changes in
public demand and the pace
of technological innovation.
To succeed, a company will
need to nimbly recognize
changes as they come,
adapt and take advantage
ahead of their competition,”
states Murray Newlands
from Entrepreneur.com “A
hefty research and
development budget is vital.”

 

If you’re having trouble
making a profit, you should
be seriously considering all
potential avenues for
bringing in more income and
cutting costs. One of the
biggest areas for wiggle
room is the pricing of your
products and services. It’s































easy to simply increase your
prices, but a huge increase could have a negative impact on your business. Go slowly when
increasing prices and monitor carefully as you do. It’s also a good idea to keep prices for existing
clients the same while you try to come up with new prices and only change prices for incoming new
clients. 

 

“If you’re getting pushback, you might have raised them too much,” states Jayson DeMers from
Forbes.com. “If you’re closing sales too easily, you might have room to raise those rates even more.”

 

In addition to profit, cash flow is a very important indicator of your business’s financial future. It’s
entirely possible, and entirely too common, to be profitable while still having cash flow problems. If
you focus all your attention on your profitability and ignore slumps in cash flow, you could be heading
for danger. 

 

“When you’re running a business, the ultimate sign of financial distress is usually running out of cash –
you just don’t have any money left,” states Brian Hamilton from Entrepreneur.com. 

 

There are many factors that go into whether or not your business will have a positive cash flow. Some
of the most general factors are how expenses and incomes are scheduled, if your business
experiences significant fluctuations during certain times of the month or year, if your business
requires periodic large expenses for inventory or if there are long delays in product readiness after
supply acquisition (such as to age wine).  

 

If you don’t have good cash flow, talking to a financial advisor is your best solution, due to the
complexity of the issue. 

 

“At some point, all businesses need a good accountant — one who is experienced in financial
analysis and who can help you navigate through this issue of liquidity,” states Hamilton.
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Mayor Sly James Reads to Classrooms at
Wendell-Phillips
Teach Children to Save

On May 6th, Mayor Sly James helped present two Teach Children to Save (TCTS) lessons at
Wendell-Phillips Elementary. Mayor James read to a 1st grade class and a 3rd grade class. One
student asked Mayor James, “How do you like being mayor?” Watch the video here to see his
response

After his visit to the 3rd grade class, he went to Mrs. Abernathy’s 1st grade class and was
greeted by a classroom ambassador with a handshake and the greeting, “Mayor James, you
look mighty fine today. We are so glad you are visiting our class.” Both classes enjoyed the
mayor reading to them and learned about many things through the book and some hands-on
activities: savings, savings goals, entrepreneurship, trade-offs and banking. Other 3rd grade
students at Wendell-Phillips benefited from a visit from Congressman Cleaver just a week
before who read a book as part of a TCTS lesson.

Bill Dana, President and CEO and Sarah Cousineau, Marketing Director of Central Bank led the
hands-on activities after Mayor James read the books. This pring, Central Bank presented the TCTS
curriculum to five classrooms at Wendell-Phillips Elementary and one 5th grade class Scuola Vita
Nuova. The TCTS program is led by the Federal Reserve Bank of KC and with volunteers from many
financial institutions reached over 9,000  K-3rd grade students.

Teaching children to save is such an important lesson for young children and can make a
life-long impact,” said Sarah Cousineau, Marketing and Community Outreach Director. “Did
you know that children’s savings improve early child development and future financial































capability? According to the Center for Economic Development, low- and moderate-income
children with college savings of just $500 or less are 3 times more likely to enroll in college
and 4 times more likely to graduate! Moreover, family ownership of assets can give children
a transformative sense of possibility and hope for the future.”  Teaching financial education
in our neighborhood schools has always been part of Central Bank’s community outreach,
and the Teach Children to Save program is a great way to deliver the message to our youth.

Connie Wooten's 3rd grade class, Principal Delores Brown and Bill Dana pictured above left with
Mayor James.

Mrs. Abernathy's1st grade class, Sarah Cousineau and Principal Brown pictured with Mayor James
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Popular Paint Colors This Summer
Infuse an atmosphere of summer into your home 

Spring is in the air, but many of us have already got summer on the brain. If your house is feeling a
little dreary, and you want to get a head start on summer, freshen things up with a new paint color.
Here are some great colors to consider. 

 

Pale Aqua

 

If you want to keep the summer feeling going all year long, painting a coastal color is an easy way to
do it. Pale aqua is perfect for people who find deep teal too overpowering and pastel green too
childish. It will give your home the atmosphere of a cool sea breeze while being light enough to not
clash with any other color you like to decorate with. 

 

Coral

 

If you want to maximize the
fun vibe in your house and
you aren’t afraid to be a little
daring, coral will make any
room a showstopper. It was
listed as one of the “Top 10
Summer Colors” by Tobi
Fairley from HGTV, and it’s
easy to see why.

 

“As one of the sea's most
vibrant hues, coral is a
standout shade no matter
where you use it,” states
Fairley. “Accessories are a
natural fit for this accent
color, whether it's a pillow
sham or a throw for the foot
of the bed. For a bigger
statement, why not add an
unexpected twist by pairing
this punchy color with white for a striped ceiling?”

 

Pistachio































 

If you want to make a bold change in your home that will impress all your guests, pistachio is your
color. Deep and rich but not dark, painting a room pistachio will make even the dreariest weather
seem festive. Don’t be scared to go green, it will look great behind most color decorations, and it even
helps neutral furniture that is brown or black really pop. 

 

Indigo Blue

 

Capture the essence of the ocean with indigo blue. This dark color has enough richness to seem
lighter than it is, while giving your walls new depth and sophistication. It makes your house seem
beachy in a subtle way, which makes it perfect for summer and all year long. 

 

Buttercup Yellow

 

There are so many shades of yellow to choose from, but they all create a completely different vibe in
your home. Stay away from mustard or muted hues if you want your home to feel summery even in
the depths of winter and stick with clear, bright shades of buttercup that feel like pure sunshine. 

 

Barely There Blue 

 

White walls were incredibly popular on decorating websites and blogs the past five years, but now it’s
time for a new twist. Blue that is so light its almost white is now becoming incredibly popular, and it is
perfect for summer. Your house will feel airy and bright, but the blue saves it from being boring or
obvious. 

 

“It feels like fresh air when you walk into the room. And it does read as blue — the palest, softest
blue, as if you were floating in the sky. Very ethereal, and dreamy." states Timothy Whealon on
HouseBeautiful.com.

 

Pick a summery new shade to decorate a room or even just an accent wall this month and you’ll
capture that summer feeling in no time.
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Garage Sale Do’s and Don’ts
Consider these tips when hosting your next tag sale

It’s garage sale season! How does getting paid to have people take the items you don’t want any
more off your property sound?

 

Garage sales are a great way to get rid of things you don’t use any more — from your old children’s
toys to the multiple sets of dishes boxed in the garage collecting dust. Maybe you’re moving and need
to downsize. Or maybe you’re just fed up with the clutter in your home. Whatever the reason, if you
can make a few bucks while getting rid of unwanted possessions, it seems like a no-brainer.

 

But before you simply drag all your items onto your front lawn, know that there are a few strategies to
holding a successful yard sale. Consider these do’s and don’ts:

 

DO

Be realistic with prices - As a general rule of thumb, garage sale prices should be between 25 and 30 percent of the item’s original price, and even less if your true motive is to get rid of things. However, it’s also important to note that most people will bargain you down even more (all the fun of a tag sale!), even if you do start at a low price, so be sure to keep that in mind when pricing. 
As a general rule of thumb,
garage sale prices should be
between 25 and 30 percent
of the item’s original price,
and even less if your true
motive is to get rid of things.
However, it’s also important
to note that most people will
bargain you down even
more (all the fun of a tag
sale!), even if you do start at
a low price, so be sure to
keep that in mind when
pricing. 

Present special offers - If
you’re trying to get rid of one
specific genre of items that
you have multiple of (think
books, clothing, stuffed
animals, etc.), proclaim that
if someone buys, say, $10
worth of items, they get a
book of their choice for free.
Or, price those kinds of
items with some kind of deal attached to it (i.e.: Books are 25 cents each or five for a dollar, or if you
buy one stuffed animal, get one free, etc.).































Advertise your sale - Spread the word by placing an ad in your local paper in the garage sale
section. Typically, this section is also posted online. You can list when your garage sale is happening,
your address, and the types of items you’ll be selling. Also, try hanging signs around your
neighborhood, especially at busy intersections. It doesn’t have to be anything fancy: a piece of paper
written with black ink, announcing the garage sale, with your address and a large arrow that people
can see from their cars. 

Label as many items as you can - Depending on how many items you have for sale, it may be
difficult to mark every single item. But price tags let people know exactly what something costs without
having to ask you — and if you’re busy helping another customer and someone is waiting to ask you
about price, they may decide they don’t want the item and you’ll lose the sale. Tip: Label items that
you want to get rid of most with “Make an offer.” This will intrigue your customers, even if they weren’t
necessarily interested in the item in the first place. 

Organize your items -  Make sure your objects are arranged in an organized manner. Invest in a few
fold-out tables and arrange items in ways you see fit. Have a lot of golf items? Make a golf table. A
wealth of electronics? Keep them together. Also, think about what types of things people might be
searching for. For example, is Father’s Day fast approaching and are you selling gifts a Dad might
like? Create a “Father’s Day” table with those items. The same items people might not have thought of
as gifts are suddenly very desirable to those who forgot about Father’s Day. 

 

DON’T

Keep money out in the open - Some garage sale hosts may think that a shoebox or even a cashbox
is a good spot for their cash, but if you walk away from it, someone could easily access it. Instead,
invest in a fanny pack to wear during the day and keep your earnings in it. 

Follow your customers around - While you may be vastly interested in what kinds of items they’re
browsing and picking up, chances are the customer is going to find you more off-putting than helpful.
They might even think you’re suspecting them of stealing, and could get offended and leave. Instead,
let them know that you’re there if they have any questions, but then keep to yourself. 

Let haggling get to you - More often than not, garage sale goers are going to bargain you down —
that’s just part of the fun! Don’t let it get to you. If it’s an item of sentimental value that you simply can’t
bear to sell for even less than your original offer, simply explain that in a calm manner. The customer
is sure to understand.  

Do it alone - Some of the most successful yard sales are when multiple families join in at once.
Before the sale, see if you can get neighbors or friends on board to sell some of their own knick
knacks. Not only are you bound to sell more items, but there’s someone to talk to when lulls occur
(which typically happen around lunch time or towards the end of the sale). 

Choose just any day - It may sound obvious, but the best times to host a garage sale are weekends
from May through September. Also, try to avoid holiday weekends, as most people are on vacation or
doing something other than garage sale trolling. If you’re able to hold a two-day sale, that’s great, but
if you can just do one, Saturdays usually attract more visitors. 

 

A garage sale is a great way to declutter and make some quick cash at the same time so get out there
and get it done.
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